
EMAIL MARKETING CAMPAIGN TEMPLATE
COMPANY:

PRODUCT/SERVICE:

OBJECTIVE What do you want your email campaign to achieve? Specify 
targets.

Targets could include:
Educate your customers on XYZ
Announce launch of a new product etc. 

CAMPAIGN TYPE Think about the type of email campaign you want to run. Are you pulling a newsletter together? Do you have a 
special offer that you need to make people aware of? Do 
you need to communicate important information out to 
your customers?

CONTENT ITEMS If you are pulling a newsletter together think about the 
heading items and develop the content from there. What do 
you want the main body of your email to say? Capture the 
main points. 

For instance your newsletter could include:
•	 A wrap up of the previous month and what has 

happened in your business (e.g. new staff hires etc.)
•	 New product launches
•	 Summary of blog posts you have published in the past 

month etc. 

SUBJECT LINES Think about using subject lines that will catch peoples’ 
attention but still be relevant to your email.

Come up with 1 or 2 subject lines and see what works 
best. You could try split testing (and send the same email 
out with different subject headings) and see which results 
in higher open rates.

CALL TO ACTION What action do you want your readers to take? Your call 
to action should relate directly to the objective of the 
campaign. 

Do	you	want	them	to	find	out	more	and	go	to	your	
website? Do you want them to download some 
information? Do you want them to provide you with 
feedback?

IMAGES People scan read emails now so visuals have a huge part 
to play when it comes to emails.

Use	high	quality	images	that	fit	with	your	business	and	are	
relevant to your content.

BE SOCIAL Make sure that your emails include links to any social 
media networks your business is featured on.

Links to Facebook. Twitter, LinkedIn etc. within your email 
are good as they make it easier for your customers to 
connect with you using different methods.

TESTING Once	you	have	finalised	the	content	for	your	email	and	
you’re	ready	to	go	make	sure	you	test	it	first.	Emails	can	
look very different depending on the email clients that your 
customers will use.

Test your links, and how it displays in most popular mail 
clients, and different devices. Whatever you do, don’t skip 
testing – it doesn’t matter how good your campaign is - if it 
doesn’t view or function correctly, it’s been wasted.


