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So, by the time you’re reading this handy how to 

guide on creating effective email campaigns to grow 

your business you will already be well on your way to 

doing business online. You’ve got your website, you’ve 

decided on your company name, you have a logo 

– so, what next? Well, this is where email marketing 

comes into play. According to the Sensis e-Business 

Report, Sweeney Research 2013, only 29% of SME’s 

in Australia are using email marketing. That means a 

massive 71% of businesses are not using email as a 

means of communicating with customers and keeping 

them up to date. 

To this day, email marketing still remains one of the 

most effective methods of converting prospects into 

customers, and at the lowest cost. The beauty of email 

marketing is that it serves many purposes. Whether you 

are looking to use it to build and develop customer 

relationships, increase customer loyalty or to cross sell 

or upsell your products and services email works. What’s 

more, it goes hand in hand with social media marketing 

and can be used as a way of increasing engagement 

with your customers through Facebook and the like. 

Tracking your email campaigns and looking at the 

results can also help you to focus your sales efforts on 

areas that count. But to run an email campaign you 

need to have a database with email addresses in and 

use this as a pool of contacts you can go to in order to 

keep in contact with potential customers. Even if when 

you first start out you only have a few email addresses 

initially you will be surprised how quickly you can add 

to it. Your website can be used as a main way of adding 

to your database by prominently placing email sign

up options on pages throughout your website you’re 

more likely to increase number of people signing up to 

your emails and newsletter updates.

Email marketing can take on all shapes and sizes from 

a simple email to let people know of a special offer or 

a new product launch, to a more detailed and thought 

out newsletter that you pull together on a monthly 

basis to send out to your customers. The simple act of 

sending out emails on a regular basis to your contacts 

keeps your business fresh in people’s minds. Whilst it 

may not result in a sale at that particular point in time, 

people are more likely to come to you when they need 

your product or service in the future if you have been in 

ongoing email marketing contact with them.  If you’re 

not sure where to start or which email marketing tool 

to use Woocom is on hand to help. In this how to guide 

we’ve compiled a list of tips to consider for the email 

itself – looking at factors such as email design and 

content and use of imagery to name but a few things. 

If you need more detail on any of the points mentioned 

here or are interested in looking at the Woocom email 

system – just let us know. Our contact details are 

provided at the end of this guide. 

CREATING EFFECTIVE EMAIL 
MARKETING CAMPAIGNS TO 
GROW YOUR BUSINESS.

EMAIL MARKETING 
CONSISTENTLY DELIVERS 
THE HIGHEST RETURN ON 
INVESTMENT, GIVING YOU 
MORE BANG FOR YOUR BUCK 
FOR EVERY CAMPAIGN.

Call Woocom on 1300 WOOCOM (966 266) or visit us at www.woocom.com.au.
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While images are nice and help to break up the content, you should aim to have around 60% text and 40% 

pictures in your emails. It is never a good idea to send an email that is one giant image. Keep in mind that 

many email clients have images turned off by default and so people won’t be able to read your email unless 

they download the image

Beware file sizes of the images you use. If the file size of your images is too big this will mean that it takes 

more time for your email to load when viewed on mobile devices

To accommodate easy viewing of your emails on mobile devices try to limit the width of your image to no 

more than 600 pixels 

Be sure to send a text version of your email along with the HTML version (tech talk but HTML stands for 

HyperText Markup Language, which is used to create hyperlinks, images and content to appear online). 

If you create both an HTML and a text version of your email it means that the text version will be made 

available to people who can’t view the full HTML email and so your email will still be visibile and legible to 

the recipient. It is good to remember that some email programs and mobile devices can only handle text 

emails

Always include a Call To Action (CTA) – you want readers of the email  

to be able to respond, whether it means them clicking through  

to your website for more information, or clicking to download  

something you want to share with them etc. you need  

to make the CTA clear

Include social media icons where you have  

business profiles set up on the likes of  

LinkedIn, Facebook etc. and make it  

as easy as possible for people to  

find you and follow you on social  

media sites.

1

WHEN IT COMES TO EMAIL 
DESIGN LESS IS MORE 
There are lots of things to think about when it comes to designing an email that you want people to sit up and take 

notice of. You need to keep your message clear and simple. A good rule to bear in mind is that your email should 

ideally be 80% content and 20% selling. 
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Call Woocom on 1300 WOOCOM (966 266) or visit us at www.woocom.com.au.
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If you look at the email examples below you’ll see that they cleverly use a handful of striking, eye catching images 

and the wording is kept short and sweet. The CTA’s are clear – i.e. book now, or enter the competition now and 

social media icons for Facebook etc. are all included within the emails. 
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WRITERS BLOCK ANYONE?
It’s not just about how your emails look but also what they say that counts. Sometimes though, thinking about what 

to write to get people’s attention can be hard. It helps if you spend some time on the subject line because if you get 

that right, it’s more likely that your email will get read. Irresistible subject lines that can’t be ignored work well to get 

people’s attention. Word of warning though, make sure that the subject line relates to what you are saying within 

the email itself!! Good subject lines typically include some sort of benefit to the customer or a special offer of sorts. 

Personalisation of emails wherever possible is hugely powerful. If you have a first name that you can use within the 

email then use it. You’re much more likely to strike a chord with a recipient of one of your emails if you address them 

by name than if you just use a generic welcome such as “Dear Valued Customer”. We know that in every instance 

you may not have a name for all email recipients and so in these cases, a generic greeting will be necessary but 

capturing people’s first name and adding that to your database is a good practise to get into if you’re not already 

doing so.  

When writing your emails it helps to encourage 

action if you create a sense of urgency. So, for 

example, if you are promoting a special offer 

within your email then make it obvious that 

they need to take action now. Look at the 

example on the right from a retailer in the 

US. They are using mother’s day as a way of 

creating urgency around placing orders for 

mother’s day gifts to make sure they arrive on 

time. They have a clear call to action at the end 

to rush over to see their mother’s day collection 

so the message about what they want you to 

do next as a recipient of the email is really clear 

and simple:
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If you’re looking to write a newsletter it helps to stick to the same structure each time so people recognise your 

email when it comes through. Some ideas of what you could use for topic areas in your newsletters include:

Tips and hints. Helping your readers and your 

audience should be at the top of your list so 

include some free advice in each newsletter 

if you can. By making your email newsletter 

a useful source of information it is more likely 

that people will take the time to read it.

1 Profile staff members and departments. If 

you have staff working for you let people know 

about it. Even if all you do in your newsletter is 

provide a staff name, short profile and photo 

it helps to put a name and a face to the team 

members in your business.

4

Industry news and relevant blog posts/

articles. Keep your audience connected with 

what’s happening in your industry and you’ll 

become a valuable resource to your subscribers.

2 Promote specials and deals. Use your 

newsletter as a way of rewarding your 

subscribers by giving them first dibs on any 

special deals you are running.

5

Any upcoming events. If you are in a business 

where you attend or host events regularly then 

your newsletter is perfect place to let your 

readers know and even encourage them to sign 

up to the events. 

3 Promote specials and deals. Use your 

newsletter as a way of rewarding your 

subscribers by giving them first dibs on any 

special deals you are running.

6
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IT’S NOT ALL ABOUT HOW 
THE EMAIL LOOKS – THERE 
ARE OTHER IMPORTANT 
THINGS TO CONSIDER TOO
We’ve looked at the email design and talked about the wording but what else do you need to think about? There 

are a few things that you need to be doing within each email you send. Handily for you, these are summarised 

below:

Your company name should be apparent in 

the “From” address, subject line, and content 

of your email. By doing this, you decrease 

the chances of your email newsletter being 

mistaken for spam.

1 If you can, it is worth taking the time to test 

your emails in different email clients, such as 

Yahoo, Gmail, Outlook, and so on. Do this as 

a quick test before you send out your email to 

make sure everything looks ok.

4

Be sure to include a physical address or P.O. 

Box in every email you send2 You need to provide an “opt-out” option to 

give people a way of being able to unsubscribe 

from receiving your emails in the future.

5
Keep your subject line relevant and avoid 

excessive use of exclamation marks or 

capital letters as spam filters have come to 

automatically associate these things with spam.

3

If you are going to get serious about email marketing it is better and easier 

for you to choose a company that can support your email marketing needs 

and help you to deliver winning email campaigns that will bring in results.
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Email marketing still remains the most effective form of digital communication and has the lowest cost per 

customer acquisition. Woocom is hands down the leader in this field. We have developed a system called Woocom 

Campaigner with the sole purpose of turning your email into revenue.  What’s more, it’s simple to use and easy to 

track. We know it works and so do our clients! 

DESIGN STUNNING EMAILS
We can create a customised and flexible template for you to use in a variety of formats and make your email 

marketing stand out from the crowd.
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MANAGE YOUR CONTACTS
With Woocom Campaigner, managing your database is easy. Having good quality and well maintained customer 

data is critical when it comes to delivering successful email marketing campaigns. 

REPORTING
Woocom Campaigner comes packed with powerful reporting tools to show you exactly how your audience is 

interacting with your campaigns.

SOCIAL MEDIA
Integration of your social media and email marketing strategy has never been more important, and Woocom 

Campaigner enables you to automatically share your email content across the likes of Facebook, LinkedIn and 

Google+ making it easier for you to publish your content to a wider audience. 

EMAIL TESTING
Using the world’s premier email inbox tester Litmus you get to see what your email will look like in over 20 inboxes 

and even on some mobile devices such as the iPhone, before you send it out. 

If you have any questions about email marketing or if you need any help with 

starting your first campaign get in touch. We are here to help and happy to 

do it. Call us on 1300 966 266 or visit www.woocom.com.au to find out more.
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